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Abstract 

Arun Jaitley, India's Prime Minister and Finance Minister, proposed the Goods and Service Tax 

on July 1, 2017, however implementation did not begin until April 2018. This was a huge step 

forward in India's indirect tax reforms because it combined 17 distinct taxes into one. The 

government would be able to understand the comments on GST from their customers as a result 

of this study (employees, businessmen and professionals). Until date, many groups have had a 

poor image of the GST system due to their lack of understanding and confusion. A total of 385 

consumers (workers, businesses, and professionals) from the Bangalore area participated in this 

survey. The data was collected using a questionnaire, and the results revealed that the level of 

awareness is low, and that the introduction of GST is perceived as neither favourable nor 

unfavourable. This illustrates that while consumers are aware of GST, they do not have a 

positive or negative perception of it, making it difficult for them to propagate a positive message. 
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_____________________________________________________________________________  

1. Introduction  

Tax planning is beneficial in examining a person's financial status. With the help of taxes, one 

can properly plan their finances. Tax planning can help people save money on their taxes by 

allowing them to deduct their expenses. Tax liability can be lowered by employing effective tax 

planning strategies. In India, there are numerous tax-saving choices. Various taxes can be 

deducted using sections 80C to 80U. Various portions of the Income Tax Act of 1961 can be 

used to lower tax liabilities. India offers many duty arranging choices, including lenient 
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assessment arranging, intentional expense arranging, and long haul and momentary duty 

arranging. The essential target of expense arranging is to diminish generally risk, support 

financial development, and save monetary dependability. There are two sorts of tax collection in 

India: direct duty and roundabout expense. People are at risk to tax assessment straightforwardly. 

This assessment isn't adaptable and can't be paid by any other person. Direct charges incorporate 

annual assessment, abundance charge, gift duty, and capital addition charge. The overall 

population pays aberrant charges through the purchase of items and administrations. Aberrant 

charges incorporate worth added charge, octroi charge, administration expense, and customs 

obligation. 

What is GST 

GST, or labor and products charge, is a roundabout expense that has supplanted various other 

aberrant duties in India. The Indian Parliament passed the GST Act on March 29, 2017. It 

became real on July 1, 2017. This is a duty forced on the selling of labor and products. The GST 

meaningfully affects deals of labor and products generally. The then-Prime Minister of India, 

Atal Bihari Vajpayee, proposed the foundation of GST in 2000. As per the Goods and Services 

Tax (GST), products are sorted into isolated charge sections in view of their need and put in the 

0%, 5%, 12%, 18%, and 28% duty rates, separately. The essential advantage of the GST is the 

end of circuitous charges. It has improved on charge strategy, diminished assembling costs, 

carried alleviation to the everyday person, supported interest for consumer products, and directed 

dark cash while reinforcing the Indian economy. 

2. REVIEW OF LITERATURE  

2.1 GST Implementation and Consumer Purchase Intention  

As per Black et al. (2006), preceding consumer conduct can be anticipated, people should 

initially be asked what they hope to purchase. Consumer purchasing intention connects with 

what consumers expect to purchase. As indicated by Kotler and Armstrong, furniture, individual 

consideration merchandise, shoes, machines, and clothing are all retail items (2013). Such things 

are frequently purchased inconsistently and require nitty gritty examinations of value, quality, 

and plan. As indicated by Shoup (1998), emerging countries shouldn't take on the Goods and 

Services Tax (GST) since retail is divided among little retailers, there is upward coordination 

among makers and retailers, and victimizing venture things is hindering. As per The Wall Street 

Journal, on April 1, 2014, Japan expanded its worth added charge from 5% to 8 percent, a move 

that will in a roundabout way decrease homegrown utilization. As per Lim and Ooi, the typical 

family is expected to pay 2.93 percent in GST every month (2013). On the other side, low-

income households are more likely to pay a higher GST rate (3.07 percent) than high-income 

ones. In addition, the GST is anticipated to increase inflation by 3.86 percent, diminish the 

purchasing power of consumers, and have a negative impact on domestic consumption. The top 
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two industries contributing to Malaysia's GST are transportation (22,2 percent) and restaurants 

and hotels (both 22 percent) (17.3 percent ). This study does not delve deeply into the 

effectiveness, purpose, and suitability of the GST as a tax-collecting method. Due (1963) laid out 

that business assessments could decrease item utilization and that organizations will build how 

much most of completed products assuming the normal cost ascends because of deals charges. 

Additionally, as per Crossley et al. (2009), a 2.5% decrease in VAT increments consumer 

spending by around 1.2% on the grounds that most of VAT-excluded things are extravagance 

merchandise. Conversely, Smart and Bird (2009) showed that changing from a retail deals duty 

to a worth added charge empowers greater speculation, as confirmed by expansions in hardware 

and gear, as well as the securities exchange. As per the European Commission (2007), 

diminishing the worth added charge (VAT) on genuine products would bring about financial 

advantages like an expansion in business and a lessening in shamefulness. Cohen (1971) 

accepted that most Europeans were satisfied with the GST. This is on the grounds that Europeans 

accept the GST will safeguard them from tax avoidance. 

2.2 GST Implementation and Cross-Border Shopping 

Clark (1994) noticed that administration approaches, for example, government charges, are one 

of the essential factors that drive consumers to participate in worldwide or away buying. Leal 

(2010) estimated that lower charges in adjacent countries would captivate purchasers to get 

merchandise in these countries. Nielsen (2001) found that the distinction in ware charge contest 

might set out open doors for cross-line buying; likewise an element expands the volume of cross-

line shopping. As indicated by Agawal et al. (2013), more noteworthy deals charges on the home 

market contrasted with those in the lining countries will straightforwardly empower item 

purchases in the lining nations. Wang (2004) found that capability and entertainment are the two 

most powerful factors on Hong Kong occupants' cross-line buying and utilization in Shenzhen, 

China. Future exploration ought to address the social-mental ramifications of cross-line 

purchasing, as indicated by Dmitrovic and Vida (2007). Lau et al. (2005) found that retailing 

settings and individualism influence cross-border shopping activity. However, it is unaffected by 

the proximity of the commercial complexes. Timothy and Butler (1995) proposed that economics 

and pleasure impact cross-border shopping habits reciprocally. 

Manoj Kumar Agarwal "An Empirical Study of People's Perceptions of GST." GST has 

become the new buzz in the Indian corporate environment, according to the KAAV 

international journal of economics, commerce, and business management, which was 

published in 2017. The Goods and Services Tax (GST) was taken on in India on July 1, 2017, 

and as per him, the biggest issue in the ongoing Indian duty framework is the fountain effect and 

tax avoidance, the two of which produce bends and for which there have been various changes to 

the monetary framework. The GST can assist with alleviating these contortions. The 
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implementation of the Goods and Services Tax (GST) has given different business advantages to 

the Indian economy, bringing about more noteworthy income than under the VAT system. 

Inderpal Singh, Anand Nayar According to "A Comprehensive Analysis of Goods and 

Services Tax in India"; Indian Journal of Finance; Year of Publication: 2018, GST has had 

various repercussions on various organizations, including IT organizations, FMCG 

organizations, internet shopping, Telecom organizations, Automobiles, Small scope 

undertakings, and media outlets. The GST rates for these enterprises fluctuate from each other. 

The scope of 14 to 15 percent for the Goods and Services Tax (GST) forced on IT organizations 

has prompted an expansion in the cost of electronic merchandise like cell phones and PCs, and 

considerably affects the creation and utilization in the FMCG area. 

Shefali Dani; “A research paper on an impact of goods and service tax (GST) on Indian 

economy”; Business and Economic Journal; Volume no: 7; Issue no: 4; Year of 

Publication: 2016T This article focuses mostly on the effects of the GST on various industries. 

The author conducted research in a handful of selected industries. Some industries have 

benefited from the proposed GST laws and regulations, while others have been disadvantaged. 

These laws and regulations pertaining to the Goods and Services Tax (GST) have proven 

unfavourable to the telecommunications business, indicating that the GST has a negative impact 

on the industry. Some businesses, notably petroleum products, electricity, and alcohol, have 

benefited from the implementation of GST. Some industries, such as petroleum, are exempt from 

the Goods and Services Tax (GST), while levies on others, such as alcohol for human 

consumption, are extremely low. Publications and advertisements may develop a relationship 

with the proposed GST regime. 

Priysnshu Sharma, Manoj Sain; “A review of goods and services tax (GST): impact on 

Indian stock exchanges and various stock sectors”; international journal of scientific 

research and management; Volume no: 5; Issue no: 11; Year of Publication: 2017 

According to the article, the Goods and Services Tax (GST) is the largest tax reform in the 

history of the Indian Taxation System, and it was approved to strengthen India's financial 

system. There has been a dramatic shift in the stock exchanges' capital markets. However, 

despite the fact that bank stock prices have been affected by GST, the GST has had little effect 

on bank stock prices. Demonetization and GST are the primary causes of stock market 

deflections. The stock markets have changed as a result of the GST introduction. The stock 

markets have plunged into a bear market as a result of the adoption of GST, as the country is 

experiencing high inflation. 

Meena G; “Impact of GST on Banking Sector”; International journal of innovative 

research in management studies; Volume no:3; Issue no: 3; Year of Publication: 2018e 

According to the author, the adoption of the Goods and Services Tax (GST) will necessitate an 
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increase in the number of bank branches, and each branch will be a hassle, i.e. exceedingly 

challenging, because banks will have branches throughout the country. Input tax credit must be 

leveraged and deleveraged, which means it must be turned into shares and then back into cash. 

3. Consumer Electronics market in India 

The Indian consumer electronics industry has kept a twofold digit development rate as of late. 

Expanded item mindfulness, modest estimating, imaginative items, and high optional livelihoods 

have all added to India's consumer electronics market's wonderful ascent. A quickly diminishing 

swap cycle for consumer durables is seen as supporting interest in metropolitan India. Rural 

India has risen to the top of the demand generators due to low penetration rates and increased use 

of consumer durables. Technological breakthroughs, creative product debuts, price variations, 

and fierce rivalry characterise India's consumer electronics market. 

3.1 Economic Importance of Consumer Choice 

Because of the links between preferences and consumer demand curves, consumer preference is 

crucial to economics. Understanding what Eddie and other consumers choose to spend their 

money on will aid in forecasting consumer demand. Understanding consumer choice theory is a 

method of examining how consumers might strike a balance between desires and expenditures 

by maximising utility or satisfaction within their consumer budget constraints. Indifference 

curves are used to depict consumer preferences. Even if the price of one commodity changes, an 

economist may use this data to develop a demand schedule. To put it another way, each 

indifference curve represents a household budget line that is utilised to estimate the maximum 

utility or satisfaction point. 

3.2 Consumer Preferences 

Consequently, a model of client behaviour serves as the foundation of demand. Individual 

consumer tastes and values are influenced by forces outside of economics. They are influenced 

by numerous things, including as culture, education, and individual tastes. This model purposes 

the veritable open door cost to the client who purchases and consumes the great to work out 

these qualities for a specific decent. At the point when an individual makes a purchase, the open 

door cost is the value of the things that might have been obtained all things being equal. 

Metals and minerals, as well as kitchenware and appliances and consumer goods, have become 

less expensive since the implementation of GST, whereas lifestyle and home products, as well as 

beauty and personal care and construction products, have become more expensive, while dairy 

and farm products and medical supplies have remained unaffected. 

The GST is founded on the concept of "one nation, one tax" and combines 17 indirect levies into 

a single tax. This has allowed suppliers to take advantage of input tax credits, while effect 
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(responsibility of merchants) and incidence (burden on the customer) are split among many 

parties. GST is collected by the Central Board of Indirect Tax, Excise, and Customs. More than 

1300 commodities and 400 services are covered by the four tax rates set by the GST council. The 

GST also imposes a 3 percent tax on gold and a 0.25 percent levy on raw precious and semi-

precious stones. 

The GST is structured so that essential items including food are taxed at lower rates, whilst 

luxury items and services are charged at higher rates. Eighty-one percent of all goods and 

services are taxed at or below the rate of 18 percent. This means that 7% of the items are exempt, 

14% of the items are subject to a 5% tax, and 17% of the items are subject to a 12% tax. 

4. GST Rate  

Taxes are payments made to the government based on income or the cost of goods and services 

acquired. According to the Cambridge Dictionary, taxation led to a great deal of corruption, and 

at some point, citizens rose against their kings as the kings attempted to expand their nation 

using tax revenue. After decades of evolution, taxes have been categorised as direct and indirect 

taxation. When an individual's income or profit is taxed as opposed to goods and services, this is 

known as direct taxation. This taxation system is based on the idea of ability to pay, which states 

that individuals with higher incomes pay more tax than those with lower incomes. The 

administration believes this is the most effective technique for distributing wealth around the 

nation. While direct tax is focused on an individual's earnings and profits, indirect tax is focused 

on collecting tax from the producer or retailer of the supply chain and paying it to the 

government; however, it is frequently passed on to the customer as part of the purchase price, 

further burdening the customer. 

GST stands for Goods and Services Taxes. As the name suggests, it is a multistage, destination-

based tax applied on every value addition done at every stage of the supply chain. Due of the 

high tax evasion rate in France, this was first used in 1954. This tax was viewed as a national 

indirect tax on the production, sale, and consumption of goods and services. This value-added 

tax system featured four tax brackets (1 percent, 5.5 percent, 10 percent , and 20 percent ). India 

has implemented a taxation structure with five tax tiers similar to France's.

 

Gold, which is taxed at 3%, and rough precious and semi-precious stones, which are taxed at 

0.25 %, are examples of commodities with unique tax rates. Tobacco, luxury automobiles, and 
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carbonated beverages, to name a few, have a 22 percent CESS added to the GST rate. Some 

products remain subject to value-added tax and excise duty, similar to India's former taxation 

regime, as they do not fall within the GST. The items include alcohol for human use, petroleum 

products, and natural gases. The government's earnings from April 2019 to November 2019 are 

depicted in the graph below, which highlights the monetary advantages the government has 

realised as a consequence of its adaptation. 

 

Despite the fact that this is what India has been doing from 1 July 2017, there was previously a 

separate set of indirect taxes collected by the national government and a second set collected by 

the state governments. The Goods and Services Tax (GST) has streamlined and consolidated the 

following goods and services taxes. 
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5. Conclusion  

GST stands for "Products and Services Tax" and is intended as a national indirect tax on the 

production, sale, and consumption of products and services. It would replace all other indirect 

taxes placed on products and services by the Indian Central and State governments. Existing 

taxes on the vast majority of consumer goods are extremely steep. This study has led us to the 

conclusion that a year and a half after the establishment of the Goods and Services Tax (GST), 

consumer awareness and perceptions are improved compared to when they were first evaluated. 

To make people very aware of GST, however, the government must devote more resources to 

communicating the specifics of the tax and how it would benefit individuals. If consumers 

recognise this, their perception of the Goods and Services Tax (GST) will move from neutral to 

positive, allowing the government to more effectively enforce GST laws in the future through 

awareness efforts. 

6. References  

 Ahmad, K. (2014). Is the Malaysia goods and services tax regressive? The Star. 

 Argawal, D. R. (2013). The tax gradient: Do local sales tax reduce tax differentials at 

state border? Social Science Research Network.  

 Blackwell, R., D’saza, C., Taghian, M., Miniard, P., & Engel, J. (2006). Consumer 

Behavior: An Asia Pacific Approach (1st ed.). Gengage Learning: Australia. 

 Clark, T. (1994). National boundaries, border zones, and marketing strategy: A 

conceptual framework and theoretical model of secondary boundary effects. Journal of 

Marketing, 58(3), 67-80. http://dx.doi.org/10.2307/1252311  

 Cohen, S. E. (1971). Foreign experience with added value tax. National Tax Association, 

24(3), 399-402. 

 Crossley, F. T., Low, H., & Wakefied, M. (2009). The economies of a temporary VAT 

cut. Fiscal Studies, 30(1), 3-16. http://dx.doi.org/10.1111/j.1475-5890.2009.00086.x 

 Dmitrovic, T., & Vida, I. (2007). An Examination of cross-border shopping behaviour in 

south-east Europe. European Journal of Marketing, 41(3/4), 382-395. 

http://dx.doi.org/10.1108/03090560710728390  

 Due, F. J. (1963). Sales taxation and the consumer. American Economic Asscoation, 

53(5), 1078-1084. 

 European Commission. (2007). Study on reduced VAT applied to goods and services in 

the member states of the Eurpean Union. Working Paper, 1-108.  

 Jenkins, P. G., & Khadka, R. (1998). Value added tax policy and implementation in 

Singapore. International Bureau of Fiscal Documentation, 9(2), 35-47.  

 Kotler, P., & Armstrong, G. (2012). Principles of marketing (14th ed.). Pearson: London. 



 

102 | P a g e  
 

 Lau, H. F., Sin, L. Y. M., & Chan, K. C. K. (2005). Chinese cross-border shopping: An 

empirical study. Journal of Hospitality & Tourism Research, 29(1), 110-133. 

http://dx.doi.org/10.1177/1096348004272178  

 Leal, A., Laborda, L. J., & Rodrigo, F. (2010). Cross-border shopping: A survey. 

International Advanced Economic Research, 16, 135-148. 

http://dx.doi.org/10.1007/s11294-010-9258-z  

 Lim, K. H., & Ooi, P. Q. (2013). Implementing goods and services tax in Malaysia. 

Penang Instutute & University of Cambridge.  

 Loke, E. (2014). Consumers urged to take measures for overcome GST impact. Moon, Y. 

J., Chadee, D., & Tikoo, S. (2008). Culture, product type & price influences on consumer 

purchase intention to buy personalized products online. Journal of Business Research, 61, 

31-39. http://dx.doi.org/10.1016/j.jbusres.2006.05.012 

 Ng, S. Z. (2014). Study: GST will affect poor more. Free Malaysia Today, Malaysia. 

Nielsen, S. B. (2001). A simple model of commodity taxation and cross-border shopping. 

Scandives Journal of Economics, 103(4), 599-623. http://dx.doi.org/10.1111/1467-

9442.00262  

 Poterba, M. J. (1996). Retail price reactions to changes in state and local sales taxes. 

National Tax Journal, 49(2), 165-176. Shoup, C. (1998). The value-added tax and 

developing countries (pp. 139-156).  

 Oxford University Press. Smart, M., & Bird, M. R. (2009). The impact of investment of 

replacing a retail sales tax with a value-added tax: Evidence from Canadian experience. 

National Tax Journal, 62(4), 591-609. http://dx.doi.org/10.17310/ntj.2009.4.01 

 The Star. (2014a). Consumer confidence in Malaysia below global average. Nielsen. The 

Star. (2014b). GST countdown. The Wall Street Journal. (2014). Japan’s VAT Ratchet. 

Timothy, J. D., & Butler, W. R. (1995). Cross-border shopping: A North American 

perspective. Annals Tourism Research, 22(1), 16-34. http://dx.doi.org/10.1016/0160-

7383(94)00052-T  

 Wang, D. (2004). Hong Kongers’ cross-border consumption and shopping in Shenzen: 

Patterns and motivations. Journal of Retailing and Consumer Services, 11, 149-159. 

http://dx.doi.org/10.1016/S0969-6989(03)00014 

 

Author’s Declaration 
I as an author of the above research paper/article, hereby, declare that the content of this paper is 
prepared by me and if any person having copyright issue or patent or anything otherwise related to the 
content, I shall always be legally responsible for any issue. For the reason of invisibility of my research 
paper on the website/amendments /updates, I have resubmitted my paper for publication on the same 
date.  If any data or information given by me is not correct I shall always be legally responsible. With my 
whole responsibility legally and formally I have intimated the publisher (Publisher) that my paper has 

http://dx.doi.org/10.1016/S0969-6989(03)00014


 

103 | P a g e  
 

been checked by my guide (if any) or expert to make it sure that paper is technically right and there is no 
unaccepted plagiarism and the entire content is genuinely mine. If any issue arise related to Plagiarism / 
Guide Name / Educational Qualification / Designation/Address of my university/college/institution/ 
Structure or Formatting/ Resubmission / Submission /Copyright / Patent/ Submission for any higher 
degree or Job/ Primary Data/ Secondary Data Issues, I will be solely/entirely responsible for any legal 
issues. I have been informed that the most of the data from the website is invisible or shuffled or 
vanished from the data base due to some technical fault or hacking and therefore the process of 
resubmission is there for the scholars/students who finds trouble in getting their paper on the website. 
At the time of resubmission of my paper I take all the legal and formal responsibilities, If I hide or do not 
submit the copy of my original documents (Aadhar/Driving License/Any Identity Proof and Address Proof 
and Photo) in spite of demand from the publisher then my paper may be rejected or removed from the 
website anytime and may not be consider for verification. I accept the fact that as the content of this 
paper and the resubmission legal responsibilities and reasons are only mine then the Publisher (Airo 
International Journal/Airo National Research Journal) is never responsible. I also declare that if publisher 
finds any complication or error or anything hidden or implemented otherwise, my paper may be 
removed from the website or the watermark of remark/actuality may be mentioned on my paper. Even 
if anything is found illegal publisher may also take legal action against me.  
 
Sanjay Kumar Yadav 

Dr. Rajiv Nayan 

 

 

 

 

 

***** 

 

 

 

 


